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does not take much account of these potential sources of
natural light (Fig. 55).

It seems impossible to argue with finality the pros and
cons of these various types, since the requirements of each
establishment may differ, the de luxe shop and the popular
shop, the general store and the specialist store. Many
owners will prefer wall space to windows, and the gaiety of
artificial light which is so favourable to many classes of
goods. Others will hold diametrically opposite views.

The architect is therefore left with his type of fenestration
treatment to be decided on the grounds of its appropriate-
ness, or else he rides roughshod over fitness for the sake of
general expression of character. Whether this is legitimate
or not again largely depends on whether the value of the
expression derived justifies, from a practical standpoint, any
sacrifices involved.

Whether his windows be large or small, vertical or
horizontal, the architect has in this case one definite pro-
blem in expression to face, which is to make his building
look like a shop. His facades have to proclaim not only
* shop/ but shop of such and such a character.

Expression of purpose is, however, largely a matter of
custom and convention. Most Americans know that the
Greek temple on the corner in every medium-sized town is
a Bank or Trust Company. Why ? Because the use of that
temple motive has become a symbol for stability and trust-
worthiness, qualities with which financial houses like to
have their names associated.

The architect who is designing a shop has no such clear-
cut convention to assist him. All he can do is to study those
characteristics of expression in existing shops in various
cities and countries which seem to be held in common, and